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Bidding Specifications

AR PR A (0T AR R ) 2 R E R TR AL e The
“Government Procurement Act” (hereinafter referred to as the “Act) and its related
regulations promulgated by the responsible entity of the Act apply to this
procurement.

f2#45 B Tendering agency @ » P BLEts € £ M PETE A (11T F AL ) -
Taiwan Visitors Association Kuala Lumpur Office (hereinafter referred to as the
“Agency”).

34 LA Project name : 2024 £ E R < edreiEl B R BEL A I MR LK
& ¥ @ % o 2024Taiwan Tourism Theme Car Body Advertisement Integrated
Promotion Prospectus in Greater Jakarta, Indonesia

3+ % P 1% Project Objectives © % #& B & FBE SR B LR > 5 it P
BZ Lk S A ST IS iz R A2 EERT
4 (Transjakarta) & #8 3 2 £]:% 4 #4p b = @ 3240 #Jﬁ“l B e @ B IE
BrRovz ZALE BLE T 18 o To increase the visibility of Taiwan’s tourism brand in
Indonesia and to strengthen the target audience’s awareness of Taiwan’s diverse
tourism themes, car body advertising featuring Taiwan shall be placed on small
passenger cars using the e-hailing system and on Transjakarta buses. This will
create Taiwan-related promotional topics, supplemented by phased media
promotions, in order to develop business opportunities for Indonesian tourists to
visit Taiwan.

S P AEy Budget: FEH £%F % £ 560,000 ~ & (Zf HEATLH1,827TH
5,600 - ) - The budget amount is USD 560,000 (including tax, approximately
NT$18.27 million).

fg X 8P B Performance Period: p /&1&p 4= 8 B * N fo 7 &R A% 2. £ % - The

procurement subject shall be supplied within 8 months from the date specified by
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the Agency.

N igi;ﬁ%ﬂ_ A

% Contents of entrustment :

(=) AMIMALFEX Wi k2 ag eyl PRtz $i40
RPIFHLT B HA L TE

(1) Integrated design, production, installation and maintenance of theme car

body advertising: Based on Taiwan’s tourism promotion themes, the

following car body advertising operations are to be planned and executed:

1.

) EB DR L xR RFEET LB K (B4 Grab
B Gojek Z)TE ) EB 30300 2 H/ExIC3HAEIMAE L
%3+ (Full Wrap > 2 %8¢ "> %? PIE P EERBIS B 48 - I E
dpRgL A ) HP 20150 S FKF LED 2R L MK
VARG R EF LI EEAAM IR T EE A
WHEIRIHREEF2IMELPUA T - L2 GHPFZ 2
HECAMINAEAL Rz @I 3B BN B LB BRA
B30 30002 BT B @anE SR IAERS AP LR T
BHp AR o
1. Small Passenger Car Body Advertising: Recruit at least 300 small
passenger cars belonging to e-hailing systems (such as Grab or
Gojek, etc.) in the Greater Jakarta area. Propose at least 3 themed
designs for car body advertising (Full Wrap, including doors on both
sides, the entire rear trunk, hood and interior advertising decorations).
Out of these, at least 150 must be equipped with LED rooftop
advertising. The related design specifications shall comply with the
relevant Indonesian government’s regulations for small passenger
cars and obtain publishing rights. After the Agency selects a design
draft, it shall proceed with the production, installation and safety
maintenance of the entire car body advertising materials throughout
the promotion period. The relevant car body advertising shall be
continuously displayed for at least 3 months, with each car
accumulating a minimum of 3,000 kilometers per month. The

promotional period shall be clearly stated in the service proposal
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after considering the promotional benefits.

2. * T L AMAE 2 1t x TedeiE T L Pk ik (BRT)Z se 4 iE
£ M ¥ 1 (Transjakarta) > # ¥ @R & < g RR I SR F 10 5 4
£ 4] = 4 (Articulated bus)@ #83 £ ; & %30 2 H i 4P WA
4 &3 (Half Wrap # %8 # %> Side Window z = ®]2 F* ~ Full
Back FERE{S & 46 ) M A RART P EE L2 T LipH
FAIRLIBFA R - BHBE K R eF 22 HA £

A % oy @

PRITsZEZ2 s BT 208 ipl
3B N R W E ERBERE AP LR B
Az

2. Big Bus Body Advertisements: Execute advertisements on at least 10
articulated buses along the Sudirman Avenue route of the Jakarta
Transjakarta buses within the Bus Rapid Transit (BRT) system in
Greater Jakarta. Propose at least 2 themed designs for bus body
advertisements (Half Wrap, covering the body partially, including
Side Window advertisements on both sides of the doors and Full Back
advertisements on the entire rear trunk). The related design
specifications shall comply with the relevant regulations of the
Indonesian government for buses and obtain publishing rights. After
the Agency selects the design drafts, proceed with the production,
installation, and safety maintenance during the promotional period.
The related bus body advertisements shall be continuously displayed
for at least 3 months. The promotional period shall be clearly stated in
the service proposal after considering the promotional benefits.

<—>ﬁm%pﬁﬁléé% Aal BB 2 PRy Bdd o Ryt
| it @EH (3 ﬂg) T AR T (CRZE/E/P A
3 % A gt 4e KOMPAS ~ The Jakarta Post ~ )% P 3F & )2\ 4 B2 448
@ﬁﬁi*IO %ﬂﬁiﬂlmw(@» tHREHMERL) I
520 RO B RAEE R RS it e m e TRTEFR
ﬁ%‘%%ﬁ%‘%%ﬁﬁiﬁ%ﬁg a@ﬁ%&ﬁ?ﬁ?o

(2) Launch Promotion Event for Car Body Advertisements: In conjunction with
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the launch of car body advertisements, plan to organize at least 1 media
promotion event (press conference). Invite at least 20 Indonesian
mainstream media outlets (including print media with coverage in
Indonesian, English, and Chinese such as KOMPAS, The Jakarta Post,
International Daily, etc.) or online media outlets (with at least 100,000 page
views or 100,000 followers). The list of media outlets shall be approved by
the Agency. Ensure that each media outlet provides coverage of the event
with at least one article. The expenses shall cover the costs of drafting press
releases, inviting media outlets, venue rental, equipment setup, and
reception personnel, etc.

PRAFEWN IR G IR L T BT RLEFY pREWT
% (Facebook ~ Instagram 2% YouTube & % ~ i3 T £ ) 4323 /&
SRR (FRPERSE)E BRI 50 5 IyEZAAM LT A
TRER UGS MM LRy By o

(3) Online Social Media Interactive Promotion: During the promotion

(z)

period of the car body advertisements, plan to utilize various online social
media platforms such as Facebook, Instagram, or YouTube to conduct
interactive prize draw games (including event giveaways) and to publish at
least 50 promotional posts. Additionally, organize related integrated virtual
and real-world promotional activities to expand the online promotional
benefits of physical car body advertisements.

H s AR 4 £ 7 @ PRFE Other creative value-added service proposals © 7%
BRAAFFEAFRE 2 ELILRF - RAFLEL 07
Boafe s BRI TP AR AS A N BH A9 E

Conducting value-added creative proposals to enhance the overall

LU

implementation efficiency of this project. However, this task is not included
in the budget allocation. Please specify the accompanying work items and
implementation costs to facilitate the Agency’s contract performance

management.

BHIREATZ > PR AR TADBLAGRF 52 RFFTLE

g

RREPEL A RALRHANFP AU R PGP R LB
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s 4534 17 ~ % o For the implementation of this project, the Agency may, after
confirming the work items with both parties, entrust the supplier to carry them out.
The supplier should cooperate with the Agency unless there are legitimate reasons
for not doing so. The advertising materials or implementation plans for this project
must be submitted to the Agency for review in advance, and be executed or
published after approval.

5 ‘p" g B2 & 4 e vt ] Recommended budget allocation proportions : B ¥ %

T A B p 738 Fe+2% The supplier may adjust the allocation based on the
following proportions, with a variance of +2%

(=) LHEEIMRLAFLEKY ~WiT % %2 ¥ Integrated design,
production, installation and maintenance of Theme Car Body
Advertisements : %) 80% o approximately 80%.

(=) 2%MAR 4 7%z ®EF Launching for Car Body Advertisements : ¥
10% - approximately 10%.

(Z) PBAFENS & 2 @ Online social media interactive publicity : %
10% - approximately 10%.

¥ 1T 4& 4p B S T_Relevant provisions on copyright :

(=) RPFBEAETZHTRA2LFE > BFEMHAEL 2300 F (T2
Z PP  c MPIRIL A FTRFITARE - PP FEHE A
T AR e d2 Fir B8 LR A IRE S FFEA :ﬁr Ea
P4 A %2 ¥ (T X 48 o For the work completed by the supplier as a result
of fulfilling the contract in this Prospectus, the entire property right of the
work shall be transferred to the Entity at the same time as the work is
completed. The supplier also agrees not to exercise the personality right of
the copyright. The supplier guarantees that the supplier shall be the author
of the works completed by its personnel due to the performance of the
contract, and shall enjoy the property rights and personality rights of the
copyright.

(Z) RMPREEAFZ S 2 FEG3 v i v 8~ FH8H 0 F i
CREPEAR PN ER BB aRFE B F S o R PR
o B @éi%] AR CREASZEWAF TR TELIEF VRS FITE
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BPRE @ \IQPE'%:*FF»?&L*Fi’*”T%G\? zr’wl’&é"f’é@fﬁfljﬁ*

TRy IR FyIFs 2 mez B a V7L H Y

The supplier shall guarantee that the materials, props, music or other works

quoted in the completed work of this service proposal have been legally

obtained for local and foreign reproduction, editing, public broadcasting,
public performance, public screening, public transmission, rental and sale,
audio-visual, and that the reproduction, distribution and editing of the
product is the copyright or authorization of audio-visual publications, so that
it can be used in any way with the work completed in the service Prospectus
of this Prospectus, and can authorize non-profit organizations to conduct
non-profit tourism promotion without the need of additional fees.

(Z) FIF RS REETITL 202 & ’r%‘f | dod FHBRF R L 2T

Yo F P RIS E R % = 4 A RE ‘fizzjﬁ fed BT R

WhE T - 2y R PA > 0 7 1\?‘4”7*" EEF R F SRR R

frizpiz® & ~ 2% 7 ¥ o The successful bidder shall be fully responsible

for legal and rights disputes arising from copyright or authorization; and in
the event the Entity is subject to a third-party claiming rights or accusing the
Entity of breaking the Law, the successful bidder shall compensate the
Entity for all costs of the resulting damages, including but not limited to
attorney fees, litigation costs, settlement compensation, travel expenses, etc.

(z) *%H 6 FITHEAM AL T 0 X~ %% 3 - Forother copyright-related
provisions of this Prospectus, see the Contract of this Prospectus for details.

L~ PRFRERE 54 % 0 F Format and content of service Prospectus :

(- ) #3374 % % 4 Binding rules and delivery :

L#E?P e HA3 R NAMRNEY REs R R X
$ 7| P A% 4c %3t o Written in Chinese or English horizontally,
printed in A4 format, double-sided printing on principle, with page
numbers and a cover.

2. 36 E P HERE LRE G LT AR ARBE A BHETR
The cover should state the name of the procurement Prospectus, the

name of the supplier, the person in charge and the contact information
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(=)

(z)

(1)

of the contact person of the Prospectus.
3. #3772 ;% Binding method : %374 & = ] » K37 o the binding
line 1is on the left, bound into a booklet.
i» #ic Number of copies : — 3% 6 » T *t& F 4% 1 » ° 6 copies and 1
electronic file attached.
PRFriEk 2 2 " e 7 4T PN E The service proposal should at least
include the following contents -
1. P %% 4 47 % 740 2 b o Target audience analysis and marketing
axis.
20 AP E T EEAEREN FRAOPN FRIEL AR EE M
GG gt AP A2 2 TP o To propose content planning
concept, expected benefits and key performance indicators of this
Prospectus for the entrusted handling content of point 7,the date of
publication of the advertisement must be stated.
3. RFAEFIFARAA L (FHeLE XBBRMEL TR ETREAL
Ha f’r*f;'t % i¥% 2 ;%) - To execute the manpower plan for the staff of
this Prospectus (a special case team shall be formed to handle it, and their
work responsibilities and operation methods should be clearly identified).
4, A% F P42 iR 4 - The planned schedule and progress of this
Prospectus.
5. %%pM 3 FEF HE %4 - Prospectus content and cost unit price list.
6. H i Pitin2 & EJRIEZ S @RI (R 23204 8 BRI E R
{7 ¥ 78 - Other professional services and value-added services that can
be provided (included in scoring considerations, listed as matters to be
implemented after winning the bid.
7. 82 F AP X 2§ F 3P - Explanation on the actual performance

of related cases in the past.

MR H B FITEARM AR T FEL X %3 3 oForother copyright-related
provisions of this Prospectus, see the Contract of this Prospectus for details.
PRAFIEZR T N BRI 0 R A A B3 013 2T e 3T o After the



F2024 B p + ey B h R ELIHIME L Ly B %

2024 Taiwan Tourism Theme Car Body Advertisement Integrated Promotion Prospectus in Greater Jakarta, Indonesia

content of the service proposal is delivered, the supplier shall not initiate

amendments or additions.

L - IEE R YR S 30 Selection criteria and selection method :

(=)
(=)
(=)

FRERRE ) R e TRETEL R € T R A R
2% 1Y 9HRTLT L2 LR ~ BAFTPRIE N FHIRTE
BB EREMES B%F ) 5 B RFP o Selection criteria: The Entity
shall form a “Procurement Evaluation Committee” in accordance with the
regulations, and in line with Sub-paragraph 9 of Paragraph 1 of Article 22
of the Government Procurement Act: “in the case of contracts for
professional services, technical services or information services awarded to
the winner selected publicly and objectively” for the winning supplier.
FEEN I RP SR T d AEL R A B4 o Selection
method: After briefing and answering questions, the suppliers shall be
appraised by each selection committee.
T8 78 P ¥ e & Selection Items and Allocation :

FHE P pes (&)
B R 2 3% %2 2 4 Car body

1 35
advertising design and concept.

Fr e B ER412 R 2 5 E Overall

2 | publicity proposal planning and advertising 25
effectiveness.
3 |57 @* &1244 Reasonable use of funds. 20

BB ZAN - nA et se Y~
F1ERGEESHESE RO E R The
scale, capability and actual performance of
similar cases of the supplier; the
professionalism and cooperation of the

working team in this Prospectus.

5 | 4¢ iE PR 7% Value-added service 10
6 | #§ 38 2 ¥ 39 Debriefing and Q&A 5
+ Total 100
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(w ) =F 425 Selection procedure @ 33L& Jf v % 63 B o Refer to Article 63

of the Instructions to Tenderers.

Note: In case of any discrepancies or inconsistencies between the

Mandarin and English text, the Mandarin version shall prevail.



